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Session Agenda:
• Economic Data: Unemployment, Jobs, and 
Earnings

• Economic Data: Consumer Confidence
• Related Lessons & Resources
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Economic Data: 
Unemployment, Jobs, 

and Earnings
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https://www.frbatlanta.org/education/classroom‐economist/infographics/maximum‐employment.aspx 4



• Labor Force = Employed + Unemployed

• Labor Force
• People within the working age (16 to retirement age) who 
are employed or are unemployed and seeking work 

• Employed
• Worked (full or part time) during the past week

• Unemployed
• Individuals who actively looked for work during last four 
weeks

In the Labor Force

https://www.stlouisfed.org/education/the‐story‐of‐unemployment‐online‐course‐for‐teachers‐and‐students 5



https://www.frbatlanta.org/education/classroom‐economist/infographics/maximum‐employment.aspx 6



https://www.bls.gov/
https://www.bls.gov/charts/state‐employment‐and‐unemployment/state‐unemployment‐rates‐map.htm# 7

5.2% 
US – Aug 2021



https://www.bls.gov/
https://www.bls.gov/charts/state‐employment‐and‐unemployment/state‐unemployment‐rates‐map.htm# 8

5.2% 
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Think About It
What are your 
observations?



https://www.bls.gov/
https://www.bls.gov/charts/state‐employment‐and‐unemployment/state‐unemployment‐rates‐map.htm# 9
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https://www.bls.gov/
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11https://www.atlantafed.org/chcs/labor‐report‐first‐look?panel=5
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https://www.atla
ntafed.org/chcs/l
abor‐report‐first‐
look?panel=5



https://www.bls.gov/emp/ep_chart_001.htm
https://www.frbatlanta.org/education/katrinas‐classroom/lesson4/infographic.aspx 13

Think 
About It
What 

message 
does the 
chart 

convey?



https://www.federalreserve.gov/consumerscommunities/shed.htm
https://www.federalreserve.gov/consumerscommunities/sheddataviz/wellbeing.html 14



Economic Data: 
Consumer Confidence
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https://www.conference‐board.org/data/consumerconfidence.cfm
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Think About It
What message does the 

chart convey?



https://www.conference‐board.org/data/consumerconfidence.cfm
17

CEO Confidence Outtakes

Consumers: Consumer confidence fell 
in August to lowest level since February 
– concerns about Delta variant and 
rising gas & food prices

CEO Assessment: 94% of CEOs report 
economic conditions were better 
compared to 6 months ago

Wages: 37% of CEOs expect to 
increase wages by 3% or more over 
the next year, virtually unchanged 
from 36% in Q1.



Related Lessons &
Resources
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https://econedlink.org/resources/wages‐and‐me/

Wages and Me
In this economics lesson, students will identify factors influencing wages.

Objective

Students will be able to:
 Evaluate labor market conditions.
 Identify the factors that influence wages.



• Personal Finance
• Economics
• Classroom Poster
• Downloadable PDF
• Accompanying 

Activities
FREE!
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Infographic Posters

https://www.frbatlanta.org/education/classroom‐tools/infographics.aspx
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NEW!

• Activities accompany 
infographic posters

• Order online when 
order infographics

Activities Book

https://www.frbatlanta.org/
education/classroom‐
tools/infographics.aspx
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